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Campaign overview

Business need
To protect and improve health and wellbeing for people in Wales

Audience

• Protect the health of the public by reducing the impact of flu and 
COVID-19

• Target multiple elements, including by highlighting the dangers of 
both flu and COVID-19, and encouraging eligible individuals to be 
vaccinated

• It important that uptake of vaccination is maximised across 
vulnerable groups, especially in populations groups where there is 
evidence of lower uptake or inequity, and across all social and 
ethnic groups

General public

Objectives



Key insights

People engaged

10.5K
Videos watched

43.3K
People reached

711K

Pages viewed

74.6K 61.4K
Polls answered

7.4K
People visited

On social media

On website



Social Media



Facebook performance

Total Posts

9
Post Reach

423K
Engaged Users

8.1K

Link Clicks

1.3K
Video Views

35K

Twitter performance

Total Tweets

7
New Followers

288K
Impressions

97K

Engagement

2.4K
Mentions

1.3K 8.3K
Video Views



Facebook demographic analysis

Aggregated demographic data is based on a number of factors, including age and gender information users provide in their 

Facebook profiles. numbers are an estimate based on this data, they should only used as an indicative % as some people choose not 

to disclose this information within their profile. 

*

*



Top organic posts

# POST REACH ENGAGED USERS REACTIONS DATE

6 WINTER DRAWS CLOSER 42,402 464 31 30/09

7 OCTOBER 1 40,206 488 38 01/10

8 KEEP YOUR LIFE OPEN 36,682 1.102 80 29/09

9 KEEP YOUR LIFE OPEN 25,918 438 37 30/09

#1 #3 #4 #5#2

REACH: 92,763
ENGAGED USERS:  2,115
REACTIONS: 330
DATE: 28/09

REACH: 48,078
ENGAGED USERS : 1,086
REACTIONS: 169
DATE: 29/09

REACH: 45,609
ENGAGED USERS : 835
REACTIONS: 32
DATE: 08/10

REACH: 45,381
ENGAGED USERS: 515
REACTIONS: 37
DATE: 07/10

REACH: 44,649
ENGAGED USERS: 1,016
REACTIONS: 34
DATE: 08/10

https://www.facebook.com/PublicHealthWales/photos/a.416561841773060/4332587683503770/?type=3
https://www.facebook.com/PublicHealthWales/photos/a.416561841773060/4334351189994086/?type=3
https://www.facebook.com/watch/?v=4387580707974094
https://www.facebook.com/watch/?v=1237107480045797
https://www.facebook.com/281038865325359/posts/4325269827568889/
https://www.facebook.com/PublicHealthWales/photos/a.416561841773060/4352191158210089/?type=3
https://www.facebook.com/PublicHealthWales/photos/a.416561841773060/4355313667897838/
https://www.facebook.com/watch/?v=2642817779347386


Top organic posts

# POST IMPRESSIONS ENGAGEMENT RETWEETS DATE

6 KEEP LIFE OPEN 9,517 190 12 30/09

7 KEEP LIFE OPEN 6,686 183 4 29/09

#1 #3 #4 #5#2

IMPRESSIONS: 17,908
ENGAGEMENT: 421
RETWEETS: 24
DATE: 07/10

IMPRESSIONS: 17,249
ENGAGEMENT: 496
RETWEETS: 20
DATE: 08/10

IMPRESSIONS: 12,728
ENGAGEMENT: 284
RETWEETS: 18
DATE: 30/09

IMPRESSIONS: 11,986
ENGAGEMENT: 320
RETWEETS: 15
DATE: 29/09

IMPRESSIONS: 20,769
ENGAGEMENTS:        470
RETWEETS: 36
DATE: 28/09

https://twitter.com/PublicHealthW/status/1443500962417631232
https://twitter.com/PublicHealthW/status/1443274389936541698
https://twitter.com/PublicHealthW/status/1442821498507603969
https://twitter.com/PublicHealthW/status/1446415164534927363
https://twitter.com/PublicHealthW/status/1443621935401820162
https://twitter.com/PublicHealthW/status/1443108352708550657
https://twitter.com/PublicHealthW/status/1446022523041239041


Social listening
Overview

Conversation volume over time

Total Mentions

3822

Unique Authors

1384

• Coronavirus vaccination, flu or associated 
terms were mentioned a total of 3822 times 
by 1384 unique authors

• Sentiment amongst these mentions is 
generally neutral or positive, with negative 
mentions (31%) focusing on vaccine 
hesitant type messages, as well as critique 
of Covid Passports introduced in Wales.



Social listening
Trending – what’s driving the conversation?

Trending topics within the data include 
‘NHS Covid Pass’, ‘large events’ and 
‘covid passes’ 
The main conversation drivers during 
the monitoring period are primarily 
focused on coronavirus passports.



Website



Top 10 website pages
Page name Page views Unique views Avg. time on page

1 COVID-19 HOMEPAGE 46.9K 41.1K 3:00

2 PHW HOMEPAGE 21.9K 17.8K 0:34

3 COVID-19 VACCINATION 12.9K 10.3K 1:18

4 COVID VACCINE ELIBILITY 9.8K 8.8K 2:43

5 IMMUNISATION & VACCINES 9.3K 7.7K 0:55

6 FLU VACCINE 9.1K 7.1K 0:32

7 FLU VACCINE ELIGIBILITY 7.3K 6.2K 2:25

8 BEAT FLU ADULTS 6.2K 4K 1:35

9 SEARCH RESULTS 5.3K 3.1K 0:47

10 CURRENT VACCANCIES 4K 3.2K 3:50

-1.7%

+3.2%

+51.9%

+47.5 %

+343%

+154%

+536%

+39.5%

+35.2%

+9%

Data comparison for page views from previous period (14 Sep – 27 Sep)

MOBILE
60%

DESKTOP
29%

TABLET
11%*Traffic to the Beat Flu - Adults page is being driven by referrals from Tesco pharmacy – a redirect has been implemented to direct this traffic to the new 

flu eligibility page. 

Device 
category



Flu pages performance

• The most popular referral to the flu landing page is Google 
(organic)

• The CTA poll on the flu vaccine eligibility page was clicked 
1,854 times. Of these responses, 95% said yes, 4% said 
not sure and 1% said no

• 86% of users reached bottom of the flu landing page on 
mobile and 79% of users reached the bottom on desktop

Page Views

19.3K
226%

Unique Views

15.7K

Avg. Time on 
Page

1:07 1.8K
Poll Clicks

250%

5%

Yes



Covid-19 pages performance

• The most popular referral to the Covid-19 vaccination landing 
page is direct traffic

• The CTA poll on the Covid-19 vaccine eligibility page was clicked 
5,680 times. Of these responses, 92% said yes, 5% said not sure 
and 3% said no. 

• 55% of users reached bottom of the Covid-19 vaccine landing 
page on mobile and  60.7% of users reached the bottom on 
desktop

Page Views

36.4K
33%

Unique Views

30.7K

Avg. Time on 
Page

1:49 5.6K
Poll Clicks

36%

Yes

12%



Flu pages content drilldown
Page name

Page 
views

Unique
views

Avg. time on 
page

1 FLU VACCINE ELIGIBILITY 7.3K 6.2K 2:25

2 ABOUT THE FLU VACCINE 1.2K 1.1K 2:24

3 RESOURCES 669 495 0:19

4 RESOURCES FOR PROFESSIONALS 379 288 0:55

5 FLU VACCINE INVITATION LETTERS 124 113 0:57

Referrals

Source Sessions
New
users

Page/
sessions

Avg. session 
duration

1 GOOGLE (ORGANIC) 915 708 2.16 1.09

2 DIRECT 810 685 2.34 1:46

3 FACEBOOK 682 627 1.89 0:33

4 TWITTER 120 85 2.01 0:34

5 NLMS.WALES.NHS.UK 106 72 2.50 4:30



Covid-19 pages content drilldown
Page name

Page 
views

Unique
views

Avg. time on 
page

1 VACCINE ELIGIBILITY 9.8K 8.8KK 2:43

2 GUIDE FOR CHILDREN & YOUNG PEOPLE 3.6K 3.3K 4:12

3 PATIENT INFORMATION 3.3K 2.6K 1:11

4 ABOUT THE VACCINE 1.3K 1.2K 4:51

5 COVID-19 VACC AND FLU SURVEYS 1.1K 911 0:46

Referrals

Source Sessions
New
users

Page/
sessions

Avg. session 
duration

1 DIRECT 2.2K 1.9K 2.19 1.57

2 GOOGLE (ORGANIC) 1.7K 1.3K 2.02 1:31

3 NHS.UK 1.1K 924 1.78 1:09

4 111.WALES.NHS.UK 192 137 2.18 1:56

5 BING (ORGANIC) 173 118 2.71 3:17



Flu heatmaps
Desktop – Mouse movement Desktop – Scroll depth Mobile – Scroll depth



Covid-19 heatmaps
Desktop – Mouse movement Desktop – Scroll depth Mobile – Scroll depth



Insights and recommendations 

Insight Recommendation/Comments

Video content is performing well, with the 
campaign launch video performing best on both 
Facebook and Twitter.​

Although the launch video performed well, similar videos posted at later times have reached fewer 
users. This is likely to a high share rate, something which should be focused on through-out the 
campaign to reach and engage more users through-out.

Negative comments focus on the ‘Open for Life’ 
tagline. Questions such as ‘So if I am not 
vaccinated, my life is not open?’ or similar.

Community management is key. Genuine questions and queries can be resolved, any inappropriate 
comments will continue to be removed or hidden as needed.

Covid Passports are a hot topic of conversation We are likely to see more and more questions and comments regarding covid passports, especially 
given the hashtag (mentioned above). Again, community management will be key.

Interpreting the data
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